
 

 

1 

 

April 30, 2015 

Japan Travel Market & JATA Activity Update 
 Quarterly Report, January-March 2015 Issue 

1.  DATA                                                                                  

                                                                                                                                                                                                      

              

                                                                                        

Foreign arrivals in March grew by 45.3% compared 

to the same month last year and for the first time 

the monthly number of foreign visitors exceeded 

1.5 million. Compared to the historical record in 

February, 139,000 more foreigners visited Japan, 

setting a new record for a second successive month. 

Overseas departures by Japanese citizens decreased 

by 5.3% 

Compared to the same period of last year, domestic 

travel grew during the three months. Overseas 

bookings continued to decrease and in January and 

February dropped by 3.9% and 6.9% respectively. 

Foreign arrivals grew every month from January 

through March and in February in particular 

increased greatly by 57.2%.  

2.  MARKET TRENDS & TOPICS 

Outbound 

Market 

Overseas travel handled by major travel agencies decreased compared to the same months of the 
previous year. In December, the decrease was 0.8%, in January 3.9%, followed by a 6.9% drop in February, 
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making the volume of overseas travel smaller than that of the year before. Disease outbreaks, terrorist 
attacks, and devaluation of the yen have had a negative impact on consumer confidence. In February, 
travel to Europe in particular declined.  

Inbound 

Market  

From data based on the sales of major travel companies, December saw a 24.9% increase, January 
45.9% and February 57.2% compared to the same months last year. Visa waiver programs had a 
positive effect on the visitor arrivals from Southeast Asia. As regards China and Chinese-speaking 
regions, the celebration of the Chinese New Year in February was a factor in the increase in the 
number of Chinese visitors on year-on-year basis. 

JATA Activity   

 During the fifth term of its Quality Insurance for Tour Operators System from 

January 1st to March 12th, JATA Tour Quality Examination Committee certified 

six companies. Including the newly certified tour operators, the number of 

certified companies at present stands at 45.  

The newly certified companies are (in order of registration): World Air-Sea Service Co., Ltd.; JALPAK Co., Ltd.; 

Nippon Travel Agency Tohoku Co., Ltd.; Nippon Travel Agency Okinawa Co., Ltd.; TAS Co., Ltd.; and POLARIS 

JAPAN Co., Ltd.  

http://en.tour-quality.jp/ 

Domestic 

Market 

Travel handled by major travel agencies show a steady growth trend compared with the same period in 
2014. In December 1.8% more people traveled domestically than in December the previous year, the 
year-on-year number grew by 1.6% in January and even further by 6.9% in February. The Kansai area 
remains popular with its new attraction, the Universal Studios Japan, being particularly in demand. 

JATA Activity 

 The promotional video features the Japanese music dance group 

WORLD ORDER. While the 2014 commercial was produced in 

Hokuriku, which attracted attention with the extension of the 

Hokuriku Shinkansen tracks, this year’s commercial is staged in 

Kyushu in April and in Tohoku in July. The performance of WORLD 

ORDER appeals to young Japanese who are not interested in travel 

by promoting the beauty of Japan and conveying the fun of 

“Enjoying Japan to the full” The campaign will continuously 

increase the appeal to its target audiences. 

http://asobitsukuse.jp/ 

http://en.tour-quality.jp/
http://asobitsukuse.jp/
http://asobitsukuse.jp/
http://www.tour-quality.jp/index.html
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3.  HOT NEWS 

  

A Group of 3,000 Japanese People Will be Sent  
In the Japan-China Tourism & Cultural Exchange Project during May 

 
The Executive Committee of the Japan-China Tourism & Culture 

Exchange Project announced an intent to send a group of 3,000 

people to Beijing and other Chinese cuties at a press conference at 

Tokai University Koyu Kaikan at Kasumigaseki, Tokyo ,on February 

25th. The project is expected to give impetus to the stagnating 

Japanese travel to China and contribute to the expansion of bilateral 

exchange between the two countries. 

“While aiming  at achieving 40 million in- and outbound travelers 

by 2020 and in order to expand the Japanese outbound travel to 20 million travelers per year, we consider the 

recovery of the number of Japanese visitors to China to the three-million level of utmost importance,” said JATA 

Chairman Mr. Tagawa, emphasizing the significance of the project. 

 3.97 million Japanese visited China in 2007, almost reaching the four-million mark. However, the numbers 

stayed at the three-million level between 2008 and 2012 and dropped to 2.88 million in 2013 and even further 

to 2.72 million in 2014. 

 Mr. Toshihiro Nikai, Chairman of All Nippon Travel Agents Association (ANTA) and MP who has played a 

leading role in the realization of Japan-China Tourism & Cultural Exchange Project said that “While the number 

of Chinese visitors to Japan has been increasing gradually, Japanese visitors to China have continued to decrease 

and there have been frequent requests for improvement measures made by the Chinese side.” “ With the 

organization of the 3,000-strog tour to China, we plan to visit multiple cities and conduct opinion-exchange 

meetings about travel and tourism exchange between both countries,” explained Mr. Nikai.  

Mr. Hiromi Tagawa, Chairman of JATA and other 21 executive officers visited China for three days, from 

March 20th to March 23rd, to call upon the Chinese side for full support and cooperation in the realization of the 

3,000-strong Japan-China Tourism & Cultural Exchange Mission.  

The Deputy Director of China National Tourism Administration Mr. Du Jiang said that “as the mission is a very 

important event we will do everything possible to ensure its success.“ 

The program of the Japan-China Travel & Tourism Exchange Mission includes a business meeting between 

representatives of the Japanese and Chinese travel industries on May 22nd (Fri) in Beijing; a Japan-China Travel 

Exchange Night (tentative name) organized by the Japan-China Travel & Tourism Exchange Project Steering 

Committee on May 23rd (Sat); a Visit Japan FIT Travel Fair organized by Japan National Tourism Organization 

(JNTO) on May 23th (Sat) - 24th (Sun) in Beijing.  
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Aiming at 3.5 million Japanese visitors to Korea  
50th Anniversary of the Normalization of Diplomatic Relations between Japan and Korea 
 Project 

 
Aiming at reaching 3.5 million Japanese visitors to Korea by 

December 31st, JATA has committed to sending 5,000 Japanese visitors 

to the country through the 50th Anniversary of the Normalization of 

Japan-Korea Diplomatic Relations Project. Ten travel companies were 

joined by Japan Airlines, All Nippon Airways, Korean Air, Asiana Air, 

Korea Tourism Organization, Kohgendo provincial government, the 

Special Autonomous Province of Cheju, and other organizations in their 

capacity as observers. All participants and observers pledged their 

support for the 5,000-visitors enterprise, considered the core of the   

project.  

The project includes the following initiatives. 

(1) Design of the 50th anniversary logo and promotion of its use on group tour products 

(2) Setup of joint events to be held during the 5,000-visitors enterprise  

(3) Launch of a 50th Anniversary home page 

(4) Introducing the use of a T-MONEY card, etc. 

The 50th Anniversary of the Normalization of Japan-Korea Diplomatic Relations Project will be run under four 

themes: Sports, Youth, Local Regions, and Culture. Events under the four themes will be held in Kohgendo, 

Cheju, Busan and Seoul in order to promote travel to Korea.  

During an inspection tour to Kohgendo which was conducted as part of the project from March 13th to March 

15th, JATA and Korea Tourism Authority signed a “Cooperation Agreement” on March 13th. 

 

JATA’s Activities and Objectives for 2015 
Achieving 40 million exchange travelers 

The business objectives of JATA for 2015 were determined at an Executive Officer’s meeting held on March 

21st. In order to achieve the target of 40 million exchange travelers by the 2020 Tokyo Olympics and 

Paralympics, JATA will work closely and in a timely manner with its regional chapters and local committees.       

Based on the strengthened network, JATA will work to achieve the following goals. (1) Help the industry grow 

into a value-creating industry; (2) Create new demand stimuli; (3) Work to achieve the goal of Japan’s becoming 

a major tourism power.  

Regarding outbound travel promotion, three committees will work on policy proposals, demand stimuli, and 

demand creation and will concentrate specifically on achieving 40 million exchange travelers by creating a policy 
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draft and providing consultative service. The committees will engage in the inclusion of fuel surcharges into the 

airfare and other air travel issues. 

Through the 50th Anniversary of the Normalization of Japan-Korea Diplomatic Relations Project and the Japan-

China Tourism & Cultural Exchange Project, JATA is planning to create overseas travel demand and rekindle 

travel to China and Korea. 

JATA will also work to reach the target of 20 million inbound travelers through proposing relevant strategies 

and promoting the “Quality Insurance System for Tour Operators.” 

JATA’s “Enjoy Japan to the Full!” campaign promoting two-day and longer tours, which interlocks with the 

national policy on “reinvigoration of local regions,” has clarified the role of the travel companies in the 

revitalization of regional economies and is beneficial to the revitalization of the market and expansion of travel. 

 

JATA is committed to tackling managerial issues. In order to improve the competitive power of its members, 

JATA has issued guidelines on recruitment and training of quality personnel and recommendations on workforce 

diversity through increased employment of women, mid-career and foreign employees and an increase in the 

number of area specialists. 

This year, too, JATA will strive to improve its organization and business power through closer work between 

its main office and regional chapters. 

 

4.  AROUND THE WORLD 

The following is a list of courtesy calls to JATA from January to March 2015. 

 

Mr. Steve McRoberts, Group Executive, Marketing, Tourism and Events Queensland 

(Australia), visited JATA Headquarters on March 31st, Tuesday          

http://www.jata-net.or.jp/about/jata/visit/2015/150331_australia.html#australia  

H.E.Mr.C.P.Ricardo Allicock, Ambassador of Jamaica in Japan, visited the Main Office of 

JATA on March 31st, Tuesday                              

http://www.jata-net.or.jp/about/jata/visit/2015/150331_jamaica.html#jamaica  

Mr. John Key, Prime Minister of New Zealand, visited Japan and held an opinion -exchange 
meeting with Mr. Hiromi Tagawa, Chairman and three vice-chairmen of JATA on March 
25th, Wednesday                                      
http://www.jata-net.or.jp/about/jata/visit/2015/150325_newz.html#newz 

 

http://www.jata-net.or.jp/about/jata/visit/2015/150331_australia.html#australia
http://www.jata-net.or.jp/about/jata/visit/2015/150331_jamaica.html#jamaica
http://www.jata-net.or.jp/about/jata/visit/2015/150325_newz.html#newz
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Mr. David H. Uchiyama, Vice President Brand Management, Hawaii Tourism Authority, 

visited JATA on March 25th, Wednesday 

http://www.jata-net.or.jp/about/jata/visit/2015/150325_hawaii.html#hawaii  

Mr. Rapil Zhoshybayev, Deputy Minister of Foreign Affairs of Kazakhstan and CEO of 

ASTANA EXPO 2017, visited Mr. Nakamura, President of JATA, on March 23rd, Monday   

http://www.jata-net.or.jp/about/jata/visit/2015/150323_kazakhstan.html#kazakhstan  

Mr. Dirk Glaesser, Director for the Sustainable Development Programme, UNWTO, visited 

the Headquarters of JATA on March 17th, Tuesday                 

http://www.jata-net.or.jp/about/jata/visit/2015/150317_unwto.html#unwto 

Mr. LEONG Yue Kheong, Assistant Chief Executive of Singapore Tourism Board visited Mr. 

Nakamura, President of JATA, on March 11th, Wednesday 

http://www.jata-net.or.jp/about/jata/visit/2015/150311_singapore.html#singapore  

Mr. Ho Anh TUAN, Deputy Minister, Ministry of Culture, Sports and Tourism of Vietnam, 

visited Mr. Nakamura, President of JATA, on March 9th, Monday 

http://www.jata-net.or.jp/about/jata/visit/2015/150309_vietnam.html#vietnam 

Mr. Edouard Tripkovic Katayama, Chairman of ANTOR Japan, visited Mr. Tagawa, Chairman 

of JATA, on March 2nd, Monday 

http://www.jata-net.or.jp/about/jata/visit/2015/150302_antor.html#antor  

Mr. Margus Schults, CEO and Mr. Pasi Nakki, Vice President of Tallink Silja Line, visited Mr. 

Nakamura, President of JATA on February 25th, Wednesday  

http://www.jata-net.or.jp/about/jata/visit/2015/150225_finland.html#finland  

Mr. Ildefonso Doblas, General Manager of Luxury Packs Travel Agency and representative of 

Barcelona City Tourism Office, visited the main office of JATA on February 23rd, Monday  

http://www.jata-net.or.jp/about/jata/visit/2015/150223_spain.html#spain  

Ms. Yuri Ann Arthur, Commercial Attache, Embassy of the USA, Tokyo, visited Mr. 

Nakamura, President of JATA, on February 10th, Tuesday 

http://www.jata-net.or.jp/about/jata/visit/2015/150210_usa.html#usa 

Mr. Wang Shuyan, Deputy Chief of Dalian Tourism Authority, China, visited Mr. Tatsuro 

Nakamura on January 30th, Friday 

http://www.jata-net.or.jp/about/jata/visit/2015/150130_china.html#china 

http://www.jata-net.or.jp/about/jata/visit/2015/150325_hawaii.html#hawaii
http://www.jata-net.or.jp/about/jata/visit/2015/150323_kazakhstan.html#kazakhstan
http://www.jata-net.or.jp/about/jata/visit/2015/150317_unwto.html#unwto
http://www.jata-net.or.jp/about/jata/visit/2015/150311_singapore.html#singapore
http://www.jata-net.or.jp/about/jata/visit/2015/150309_vietnam.html#vietnam
http://www.jata-net.or.jp/about/jata/visit/2015/150302_antor.html#antor
http://www.jata-net.or.jp/about/jata/visit/2015/150225_finland.html#finland
http://www.jata-net.or.jp/about/jata/visit/2015/150223_spain.html#spain
http://www.jata-net.or.jp/about/jata/visit/2015/150210_usa.html#usa
http://www.jata-net.or.jp/about/jata/visit/2015/150130_china.html#china
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Ms. Janet Christopher, Vice President Tourism, Visit Seattle, and Mr. John Boesche, Tourism 

Manager, Visit Seattle, met with Mr. Hiromi Tagawa, President of JATA, on January 29th, 

Thursday 

http://www.jata-net.or.jp/about/jata/visit/2015/150129_usa.html#usa 

 

Mr. Keith Beecham, Director Overseas Network, Visit Britain, visited Mr. Yoshinori Ochi, 

Director of the Board & Secretary General of JATA, on January 28th, Wednesday 

http://www.jata-net.or.jp/about/jata/visit/2015/150128_uk.html#uk 

Mr. Basaran Ulusoy, President of the Association of Turkish  Travel Agents (TURSAB), visited 

Mr. Tasturo Nakamura, President of JATA, on January 26th, Monday  

http://www.jata-net.or.jp/about/jata/visit/2015/150126_turkey.html#turkey 

Mr. Paul Sloan, Chief Executive Officer of Tahiti Tourisme, visited the Head Quarters of JATA 

on January 22nd, Thursday 

http://www.jata-net.or.jp/about/jata/visit/2015/150122_tahiti.html#tahiti  

Mr. Simon Bosshart, Director Global Accounts, Switzerland Tourism, and Mr. Fabian Clerc, 
Director Japan, visited Mr. Jungo Kikuma, Vice Chairman of JATA on January 16th, Friday   

http://www.jata-net.or.jp/about/jata/visit/2015/150116_switzerland.html#switzerland 

 

http://www.jata-net.or.jp/about/jata/visit/2015/150129_usa.html#usa
http://www.jata-net.or.jp/about/jata/visit/2015/150128_uk.html#uk
http://www.jata-net.or.jp/about/jata/visit/2015/150126_turkey.html#turkey
http://www.jata-net.or.jp/about/jata/visit/2015/150122_tahiti.html#tahiti
http://www.jata-net.or.jp/about/jata/visit/2015/150116_switzerland.html#switzerland

