ADARA TRAVEL TRENDS
for

ASIA PACIFIC
Winter 2025-26

Booking Dates: Jan 1- Nov 15, 2025
Travel Dates: Dec 1, 2025 - Feb 28, 2026
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About Adara: About Adara: Adara, a RateGain company, is one of the world's largest data exchanges,
providing access to ethically-sourced consumer data. With 270+ global partners who supply

aggregated comprehensive traveler data, Adara delivers actionable insights and predictive intelligence
to drive higher marketing ROl For more information, visit




