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Expansion of Trips to Europe by Creating 
Demand through Strengthening Added Value

―Deployment and Expectations of Team 
Europe, Which Is in High Gear
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―Digging Deep for Attractions in Various Themes and 
Dimensions

------Please explain the goals and the content of your 
sub-committee. 
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―Deepening Understanding of European Countries 
through Seminars
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―Collaboration among Sub-committees is Indispensable 
for Boosting Results

------Will you also be planning collaboration among the 
sub-committees? 
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―Development of Products the Market Wants through 
Cooperative Work

------Please tell us about your aspirations as a sub-
committee chairperson and your expectations for 
Team Europe. 
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―Development of Demand in Regional Markets 

Anticipated

------In light of the request that JATA made, what are 

the main points of the revision?
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―Gist of Rule Easing Made Known to the Entire 

Industry

------From your viewpoint as travel agency staff, what 

do you think of this revision?
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―Preparation of Charter Guidelines

------Are there issues that require attention in order to 

create better charter products from here forward? 
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Japanese Overseas Travelers     （Unit: Persons）
Month 2012 2013 Change（%）
1
Jan. 1,331,144 1,364,000 2.5
2
Feb. 1,572,587 1,427,000 －9.3
3
Mar. 1,737,033 1,652,000 －4.9
4
Apr. 1,410,963
5
May. 1,431,204
6
Jun. 1,481,674
1～6
Jan.-Jun. 8,964,605
7
Jul. 1,598,016
8
Aug. 1,964,041
9
Sep. 1,622,996
10
Oct. 1,470,289
11
Nov. 1,434,503
12
Dec. 1,436,172
1～3
Jan.-Mar. 4,640,764 4,439,639 －4.3
1～12
Jan.-Dec. 18,490,622
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