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H# : Achieving the Sustainable Development Goals through Tourism —
Toolkit of indicators for Projects (TIPs): Chapter 3.3 : Page 28 - 35
https://www.e-unwto.org/doi/epdf/10.18111/9789284424344
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i participate actively calculate their participate in
in climate change carbon footprint mueasures to protect
mitigation measures biodiversity

make sustainable use various share of renewable
rEER choices in their food methods to reduce energy of total
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Local women demonstrating to tourist on how the local banana beer is made
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Source
Rwanda: https://tourism4sdgs.org/stories/contribution-to-the-long-term-well-being-of-the-local-community/
Indonesia: Qur goal is to make Flores a leading eco-tourism destination in Southeast Asia — Tourism for SDGs (tourism4sdgs.org)

Honduras: Being young is not easy in Honduras: A story of the ProJoven project in Honduras — Tourism for SDGs (tourism4sdgs.org)
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ABOUT OUR TRIPS
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THE PROBLEM
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COMPANIES IN THE
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219

STF LABELLED
COMPANIES

72%

TOURIM COMPANIES
OPEN YEAR ROUND

4,9%

TOURISM'S DIRECT IMPACT

ON EMPLOYMENT

Environmental actions of the companies in
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